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Why I use social mediaWhy I use social media

● LifeHealthPro.com managers expect me to 
use Twitter, Facebook, LinkedIn and 
Google+ to promote my articles and 
Lif H lthP h lLifeHealthPro.com as whole.

● My managers want me to attract clicks and 
please the big search enginesplease the big search engines.
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ChallengesChallenges ...

● Even writing a few tweets per day may take 
about 3 minutes each. That adds up.
Th b f li k I i h● The number of clicks I get is not that great.

● There isn’t a great way to measure the 
t t ti t i l direturn we get on time spent on social media.
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Don’t forget to fill out the survey
1st you must have download the ILTCI Mobile App 

- Go to your app store; search ILTCI.  It’s free.   

1. Find the session
2. Scroll to the 

bottom
3. Tap on the 

session name 
below the survey 

Tap on the 
answer you wish 
to submit

Click Next

Your session Name HereYour session Name Here


