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Selling LTCI Tomorrow

The Future of the LTCI Sales Process



Panel

• Jerry Manning – J. Manning & Associates

• Alex Ritter – Robert W. Baird & Co.

• Nathan Sanow – MasterCare Solutions
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The case for evolution

• Why the current model is broken

• Concerns in LTCI distribution 

• Insights into consumer behavior

• Economic realities

• The opportunity
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• The opportunity



Building a new sales infrastructure

• What does it look like?

• Who are the players?

• Who should take ownership?

• Individual versus worksiteIndividual versus worksite

Ch ll i i l t ti
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• Challenges in implementation



Q&A

Th k f tt di B t fill tThank you for attending. Be sure to fill out 
the session survey on the mobile app.
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