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Presentation Purpose

 Share with the ILTCI audience information
about “Mobile” usage overall

* Discuss with the audience possible
“Mobile” opportunities in the LTC Industry

« Share with the ILTCI audience some
specific legal aspects of “Mobile” usage

e Have some fun!

Mobile and Point of Sales Tools Trends




So, why is Mobile important anyway? §3

By show of hands.....

 How many of you have a mobile device
with you right now?
— (iPad, iPhone, Android, Tablet, etc...).
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So, why is Mobile important anyway? §3

How many mobile devices are used
by your household?

1-2 7
3-4 7
5-10 7
10+ 7
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Our mobile devices help manage our lives... Q‘

Online Bill Pay

Sewehf ety o o ey

» Books
Bestselers, Comuters,
s

In Books

Be That Guy i
Are your eyes beginning to glaze over from the fluoresceat lights in yoi | PHOTO
you had one too many burnt cups of coffee? Does the guy in the cube !

pencibdrunming while cranking " Hells Blls” and fve-finger discoun
11 your answer to any of these questions is yes, then you're in need of s
Cubicle Warfare. 101 Office Traps and Pranks

In Sports

Plimpton’s Perfect Prank
Sidd Finch was English-born Buddhist monk and the greatest rookie
and he never even touched the mound, Learn more about the sports

“The Mets' fake ace in his first novel, The Curious Case of Sidd Finch.
Contact Us

iomen's Appare,
Software, Sporting
Goods

In Toys & Games
QOldies but Goodies
o Step up your practical joke game with a few of the classics. No one wil
. Services as well keep trying!
Find ATM/Branch VAT NN oot Wi Cotion
Remingers Surprise Snake in a Can
‘The World Famous Rubber Ch

munity
+ Purchase Crcles

supplies for your April Fools’ Day stunts, including:
Rare silver coinage from the mythical island of San Ser

Here's all you need to grow your very own Spaghetii Tree
Or, learn mare about the greatest counterfuctual feats in history in The Musewm of Hy
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Your potential
customers are on
their mobile
devices...are you?
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Keeping connected
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o ey by

19

0

AJ of us reach for our
mobile device within
15 minutes of waking!




Increased use requires different thinking e’

6.3 Billion

mobile
device
subscriptions

/ Billion

People in the
"elgle
today

Mobile PCs, tablets and
mobile router subscriptions

3.3 § 45 )] 5.6

Billion M Billion [ Billion

2011 2013 2015 2017 2019 |

l Smartphone subscriptions

Mobile and Point of Sales Tools Trends




e minenniail generation Is

generation in US histo

33% — % Over

Baby Generation X 7 Million
Boomers more!
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The evolution of insurance...
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Ines of Insurance shopping Is increasing é'
mobile devices ‘
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: : : SV
How will you sell insurance across generations? "
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Mobile access to our companies
IS critical to consumers....

...but don’t forget about our
Agents and Brokers!
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LBTC Annual Survey Result

What are you looking for in terms of

mobile capabilities?
Answer
Run a Quote
Case Status
Drop Ticket
Automated Field Underwriting Tools
Full e-Application
Foint of Sale Marketing Materials
PDF Underwriting Guidelines

Sales Concepls

Other

Activity Management

4 Response
28

26

23

19

16

13

12

11

1

o
88%
81%
2%
59%
50%
41%
38%
34%

3%
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Access to pricing, quoting, illustrations,
eApps, and product information on a
mobile device is critical to consumers
and agents/brokers alike.

T R TR S R L ¢ oW . W qr T ANA T T
i “‘ﬁiﬁ.;': iy ""#(r‘»l-&?l’,%‘;.i'u EEL P I W T ) i ol b ! \ Lo M
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LBTC Annual Survey Result

Are you looking for assistance in
creating your own mobile website or

app?

Answer Response | %

Yes (comments)

No (comments)
Total 32 100%

Best Practices; Carrier/Vendor Integrations | have already cvreated a solution that | am reselling to BGA's
Our technology commitiee are working on this already we are working with someone already

But we've been told we can't since we have the word "Marketing" in our company name | | We are in the process of launching one
We know resources to engage if/when we want to do this.

time vs money Issues

We utilize our talent in-house (IT Staff) E lBTc

Not for our website but maybe for app L st e
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Mobile Moments that Matter

[-want-to-know
moments

65%

of online consumers
look up more information
online now versus a

few years ago.?

06%

of smartphone users turn
to their phones to look up
something they sawin a
TV commercial 2

Mobile and Point ¢f Salcs Tcols Trends

I-want-to-go
moments

2X

increase in "near me"
search interest in
the past year.

82%

of smartphone users
use a search engine
when looking for a
local business.®

[-want-to-buy
moments

82%

of smartphone users
consult their phones
while in a store deciding
what to buy.®

29%

increase in mobile
conversion rates in
the past year.*




Let’s brainstorm for a few minutes... é’

What are some of the
BB ‘| want to know moments”
[-want-to-know in Long Term Care?”

moments

For Consumers?
65% or Consumers

ol Gnline ConSUuETeEY
JosOe LI FreH e infanmation
onlime: Mediye iaLs @

fw year s ago,”

06%

ol smartphoe users tum
bo their phones 1o look up
aoimiething they =aw in &
1% o al®

For Agents?
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Let’s brainstorm for a few minutes... é’

What are some of the
“| want to go moments”
in Long Term Care?”

[-want-to-go
moments

2
ZX For Consumers”

For Agents?
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Let’s brainstorm for a few minutes... 55

What are some of the
“I want to do moments”
in Long Term Care?”

For Consumers?

For Agents?
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Let’s brainstorm for a few minutes... é’

What are some of the
“| want to buy moments”
Fwentiody in Long Term Care?”

moments

2
399, For Consumers”

ol smariphons Uses
conault thedr plwcEs
il w8 slone decidng

what 10 buy i

»9 For Agents?

inCIeEgs @ kb
COETYRr SR IRl in
the pasi year®
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The mobile journey is so exciting....

There are “Aha’s” to be aware of...

1. DNC (Do Not Call) rules
2. Opt In / out rules
3. General “Best” Practices
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Contact Information

* Lynnette Fredericksen

Lynnette.Fredericksen@lexisnexis.com
(678) 694-4907

» Jeff McCauley
Imccauley@paperlessolutions.net
(352) 331-6262 x263

» Bob Harding

Bob.harding@mutualofomaha.com
(402) 351-3241
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