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* Introductions

e Level Set on CRM, loT, Al, & Big Data

e Using Data and CRM Processes for Efficiency

e Using Data and CRM Processes for Efficacy

e Building Bridges to Predictive Analytics & Targeted Prospecting
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e Structured data
 Data integrity
e Data hygiene
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Qcrolin: Customer-Centric MarTech Stack (the 5 C’s)

L3 Adobe CreativeCloud '] Office QcroliN>:

content creation content optimization and scoring

Customer
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Collaboration
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Hi, Suzanne

Customer since 2006

Recommendations for you

Grocery &

Your Orders
Gourmet Food

4

Editors’ picks

Upgrade your
coffee routine
home

SHARP
CHEDDAR
CHEESE SLICES

s
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“Alexa, play
today'’s hits.”

Shop Bose QC 35 Il with
Alexa

SIENNA
Create New Moments

Start a Prime Video Watch Party - and get an
Amazon credit, compliments of Toyota




Structured Data Sources

Invoices and Sensor
receipts data

Unstructured Data Sources

Social media Emails
content

Podcasts

Spreadsheets

>

Security
footage

profiles

Transcripts




DATA LAKES IN USE

Data comes from many types of
sources. In fact, businesses rarely
come to a data-driven decision
with just one source. Instead,

it takes numerous inputs, and
much of that can be unstructured.
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Data Lakes place these all in
a single repository, saving

time, effort, and cost
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Amount of data that is
unstructured and incapable
of being handled by a data
warehouse

(original source IDC)
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Data-Driven
Lead
Generation




Your Path to Financial
Freedom Starts Here.

Get the tools and information you need to get where you want to
be, one step at a time, through personalized recommendations

and guided learning built just for you.

Log in Start my free trial

Go to Navigator >

ABORA




Glenn Crawfard, CDI

Glenn Crawford, Haeey Wispom WEDNMESDAY - THE CrawsorRD COACH APPROACH
CDFA® [
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Financial .0rg Find An Advisc

brought to you by NA&

HOME ABOUT NAIFAv SUPPORTERS CAREERS IN FINANCIAL SERVICES v RESO

PROMOTING
FINANCIAL LITEI
FOR ALL

learn more

inois {
AIFA Member Since 2012 4
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H kIPFEE"sEm About Solutions Speakers Blog Pricing Help Sign In

Take Your Marketing to the
Next Level

Life Happens Pro gives you a simple and cost-effective way to leverage best-in-class insurance
marketing resources to drive your business. It delivers all the benefits of a full-service marketing team
at your fingertips, for a fraction of the cost.

Start Your Free Trial

O Help
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SALES FUNNEL

INFOGRAPHIC

Lorem ipsum
Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do elusmod tempor

Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do elusmod tempar INTEREST

Lorem ipsum

Lorem ipsum dolor sit amet, consectatur

adipiscing elit, sed do elusmod tempor 1 5%
Lorem Ipsum dolor sit amet, consectetur
AR ACTION

25%

@%




Contacts Conversations Marketing Sales Service v mation ~  Reports «~

Target Accounts

Target accounts
COMPANY COMPANY DOMAIN NAME INDUSTRY ASSOCIATED CONTACTS NUMBER OF OPEN DEALS COMPANY OWNER

All
Com-
No open tasks Zendesk naifahelp.zendesk.com [ puter
Software

Valerie
Solorzano

No logged calls

Valerie

CUNA Mutual Group cunamutual.com [£ Solorzano

No meetings

No open deals
Financial

usaa.com [ Services

Zachary Huels
No decision maker

Blockers
Cambridge Investment Research cir2.com [ Alaina Faiello

Find target accounts hyacinth

Legacy Insurance and Financial Services legacyifs.com £ lumauag

Recommendations

Financial Valerie
Services Solorzano

Prospects s Certified Financial Services cfsllc.com

Valerie

Farmersagenc farmersagency.com [
gency gency Solorzano




How Will We Use Data for
Maximizing Time to the Right
Audience with the Right Ask?
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e Carroll Golden, Executive Director
NAIFA’s Limited & Extended Care Planning Center (LECP)
cgolden@naifa.org

e Suzanne Carawan, VP Marketing & Communications
NAIFA National
scarawan@naifa.org

e Ted Mekonnen, CEO and Founder
Everylncome
tmekonnen@everyincome.com

e Rebecca Dohrn, Account Executive
WebCE
Rebecca.Dohrn@webce.com
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